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Overview: scope, process, and results

Overview of respondent characteristics

a.
k.

Portrait of respondents
Respondent characteristics

Methodology

Results

Analytics Insights
Attraction and Retention

Communication
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1. Scope

b.

2. Process

b.

C.

3. Results

b.

Gather data on actionable items for the Strategic Plan

Provide the focus group consultant rich information to make focus groups
successful

CDP provided draft survey to Palm Beach staff and Strategic Planning Board

Staff & Strategic Planning Board provided detailed feedback which was
incorporated

Town successfully distributed the survey

Overall very positive - 96% of residents rank their overall quality of life as “good” or
“very good”

Details to follow



Survey respondents
(full-time only)

Town population

Median Age 67 years old 70 years old
% Women 54% 54%
% people of color 3% 7%
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Palm Beach Prof

of survey respondents are full-time residents of
Palm Beach.

is the median length of time that full-time
respondents have lived in Palm Beach.

Neighborhood of residence

wic-towr [N -+
North Enct [ MNIN =2+
south end [

I >+

Percentage of respondents (%)



Palm Beach Profiles

of survey respondents are part-time residents of
Palm Beach.

is the median length of time that part-time respondents
have lived part of the year in Palm Beach.

Neighborhood of residence while in Palm Beach

sout e NN
wisoun NN
vore ens [

Percentage of respondents (%)

- Part Time Re

Average duration of stay in Palm Beach per year

1to dweeks [fax

51to 8 weeks WWMWWW%

910 12 weeks [+

23%

21 to 26 weeks [

Percentage of respondents (%)




Jp) isitors

ach Profiles - Nc asid

Palm Be

3.7%

of survey respondents do not live in Palm Beach, but
come most frequently for leisure.,

of survey respondents do not live in Palm Beach, but
come most frequently for work.

Neighborhood of workplace ¢

I
North Enct il

South End MWWMWWWMWWWWWW 18%

Percentage of respondents (%)

Mid-town HW

me

121%

, Respondents were asked which area(s) of Palm Beach they worked in. They were able to select more than one neighborhood. Accordingly, it is expected
that the sum of the responses are greater than 100%.
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show the [arc Hﬁiﬂlﬁﬁrﬂ’“ﬁfﬁﬂ o e

ehold with children (i.e., those

Neighborhood profiles

PHINTITE 12%
T
HWWMHJUU I 3206

0% 20% 40% &0% 80% 100%

Percentage of respondents (%)
M North End W Mid-town [l South End o]



Housing Type

g s o | -
ot

Boat |0.3%

Hotel or similar [0.1%

Separate living housing, such
as a garage apartment

0,1%

0% 20% 40% 60% 80%

Percentage of respondents (%)

uestion was only asked to residents of Palm Beach (i.e., both full-time and part-time residents).

100%
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Housing Situatio

92.8%

- NMWMM
-

I am living with a frie mw:;iu or H 1.9%
relative

| am renting

| am living on a property H’ 0.6%
provided by employment

Other m 1.0%

0% 20% 40% 60% 80% 100%

Percentage of respondents (%)

This question was only asked to residents of Palm Beach (i.e., both full-time and part-time residents).

11
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expected
a. e.g., families with children are more likely to have an opinion about their proximity to schools



Strengths, Weaknesses, Opportunities, and Threats

13
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Top reasons people moved to Palm Beach

e mors NN
and beauty

Safe environment 61%

Percentage of respondents (%)

Top % most satisfied elerments of home
location

Neighborhood safety 94%

i resouror AR -
and restaurants
Closeness to public

parks, beach, or Lake 91%

Trail

% satisfied or very satisfied

next 5 years.

NLS

Top reasons people stay in Palm Beach %

e beouy |NEEAERRRRRRRRE
and beauty
safe environment [N

Percentage of respondents (%)

76%

1Y)

96%

of Palm Beach residents rank the overall quality of
life in their neighborhood as "very good" or "good",

95%

of Palm Beach residents do not plan on moving out
of the Town in the next 5 years,

The questions on this page were only asked to residents of Palm Beach {i.e., both full-time and part-time residents). The question “Top reasons people stay
in Palm Beach” was only asked to residents of Palm Beach who indicated that they do NOT plan to move out of the Town of Palm Beach sometime in the 14
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Town Str

Access to healthcare, emergency medical, and pharmacy services

0

1%

of respondents rate the availability of pharmacy and
healthcare services in Palm Beach as "very good" or

"good".

74%

of respondents rate the quality of emergency medical
services in Palm Beach as "very good" or "good".
Ratings for police and fire services are higher

These questions were asked to all survey respondents (i.e., both residents and non-residents of Palm Beach).



paknesses

st satisfied elements of home

Top 31
location

MNoise level WWWWWWWW%

Closeness to gas WWWW@%
station

Closeness to
transportation
options

T

% unsatisfied or very
unsatisfied

Top bothersome experiences reported in

Palm Beach

Excessive/unexpected

aserenzacsve o[-+
Town

oo e I~
in 2 public area
Flooding on the street or

|
50%
|

bike path

Percentage of respondents (%)

The question on the left was only asked to residents of Palm Beach, while the question on the right was asked to all survey respondents. The percentages
shown here are the sum of respondents that said they were "very unsatisfied" or "unsatisfied" with each element. The figures are rounded to the nearest
integer. Accordingly, the figure may not exactly match the sum of "very unsatisfied" and "unsatisfied" as shown elsewhere in the presentation. 16
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Top 3 quality of life initiatives by public
support

Sensors in stoplights to

, ) 49%
monitor traffic

Il

Organic control for pests

Walkahility and bicycling
spaces

Percentage of respondents (%)

Strategic Planning Board.

Top 3 environmental initiatives by public

-
LHHHE-

Percentage of respondents (%)

Building/improving natural
disaster-safe
infrastructure

Promaoting the growth of
native plants

Reduce pesticide impacts
on the environment

These questions were asked to all survey respondents (i.e., both residents and non-residents of Palm Beach). The percentage shown here is the sum of
respondents that said each initiative was a "top priority" or "other priority". The figures are rounded to the nearest integer. Although respondents were
asked about their support for expanded 5G/6G network coverage, that option is omitted from this graph because it falls outside of the control of the Town



Town Threats

Top environmental concerns

strong wind event
Excessive rain event 79%

% concerned or very concerned

This question was asked to all survey respondents (i.e., both residents and non-residents of Palm Beach). The percentages shown here are the sum of
respondents that said they were "very concerned" or "concerned” with each environmental impact. The figures are rounded to the nearest integer.
Accordingly, the figure may not exactly match the sum of "very concerned” and "concerned” shown elsewhere in the presentation.

18
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Elements of Neighbc

ery Satisfied By Neighborhood Type

Closeness to public parks,
beach, or Lake Trail

I

-

}u«wlw‘a‘(‘;l MMJ«L\WQ«W

i

Closeness to grocery store

Closeness to stores anc

restaurants
(0% 20% 40% 60% 80% 100%
% of residents saying they are very satisfied with each element

m morth End W Mid-towrs Il South End

This question was only asked to residents of Palm Beach (i.e., both full-time and part-time residents). Residents were asked to rate their satisfaction with
more elements of their neighborhood quality of life than the responses shown here. This graph shows a selection of responses where South End residents
were significantly less likely to report that they were "very satisfied” and where few residents said "not applicable”. 20
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Closeness to cultural and
recreational amenities

Closeness to pharmacy and
healthcare

Sense of community Wy

Closeness to gas station

(0% 20% 40% 60% 80% 100%
% of residents saying they are very satisfied with each element

m morth End W Mid-towrs Il South End

This question was only asked to residents of Palm Beach (i.e., both full-time and part-time residents). Residents were asked to rate their satisfaction with
more elements of their neighborhood quality of life than the responses shown here. This graph shows a selection of responses where South End residents
were significantly less likely to report that they were "very satisfied” and where few residents said "not applicable”. 29
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Excessive/unexpected delays
when traveling in Town

Not finding parking spaces in a |
public area

Flooding on the street or bike i
path ||

0% 20% 40% 60% 80% 100%
% of residents reporting a bothersome experience

i Moreh Eng W Mid-town 01 South Brd

Although this question was asked to all respondents, on this graph, we are only showing the differences for residents of Palm Beach (i.e., full-time or
part-time residents). Respondents were asked to to report more bothersome experiences that they have experienced in Palm Beach than the responses
shown here. However, only statistically significant differences between North End residents and other neighborhoods are shown on this graph. )
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Both

BIr'so

Concern related to quality of |
drinking water

Wﬂ“‘”\%ﬂiﬂw

‘H

(%% 20% 40% 605 B0 100

% of residents reporting a bothersome experience

i Moreh Eng W Mid-town 01 South Brd

Although this question was asked to all respondents, on this graph, we are only showing the differences for residents of Palm Beach (i.e., full-time or
part-time residents). Respondents were asked to to report more bothersome experiences that they have experienced in Palm Beach than the responses
shown here. However, only statistically significant differences between North End residents and other neighborhoods are shown on this graph. X
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Full-time

66
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Although this question was asked to all survey respondents, here we are only comparing the responses between part-time and full-time residents of Palm
Beach. Respondents were asked to report more bothersome experiences that they have experienced in Palm Beach than the response options shown

here. On this graph, however, we only show the differences between part-time and full-time residents for the top three most frequently reported
bothersome experiences.
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by men.

Ceruse of
chermical
pesticices

Although this question was asked to all survey respondents, on this graph we are only showing the results for residents of Palm Beach (i.e., full-time or
part-time residents). Respondents were asked to to report more bothersome experiences that they have experienced in Palm Beach than the response
options shown here. On this graph, however, we only show the bothersome experiences that were reported significantly more frequently by women than



Use b

Recreational Facili

Neighbi

North End Mid-town South End
Wﬂw Palm Beach's Lake Trail (76%) Wﬂﬂﬂ“ Palm Beach's Lake Trail (59%) WAAW{[ | exercise where | live (72%)
i

W\

> clubs and golf cours

ise where | live (48%) ) Local park, playground, etc. (37%)

fc) | exercise where | live (50%)

Private clubs and golf cour

A8%) &) Par 3 Public Golf Course (27%)

Local park, playground, etc. (27%) al park, playground, etc. (30%)
@ Local gym (paid membership) (20%) Local gym (paid membership) (19%) @& Palm Beach's Lake Trail (2

Although this question was asked to all respondents, on this graph, we are only showing the differences for residents of Palm Beach (i.e., full-time or
part-time residents). This chart shows the top 5 locations for recreation/exercise by neighborhood. The differences shown here are meant to be
illustrative and are not necessarily significantly different by neighborhood. 96




Extrem

Sea level rise

i

e 5%
. ) . s

oo [
WMWWWWWMWWWM{ﬁtﬁmmnmm32%

Q% 20% 40% 60% 80%

Strong wind event

}m:m%
39%

Wﬂﬂﬂwﬂﬂﬂﬂﬁﬂmﬂmﬂﬂﬂﬂﬂ 48%

% of respondents that say they are "very concerned”

W MNorth End W Mid-town Wl South End

3y Neighborhood

100%

Although this question was asked to all respondents, on this graph, we are only showing the differences for residents of Palm Beach (i.e., full-time or
part-time residents). Respondents were asked to rate their concern about six different types of weather events. However, we omitted "pesticide impacts"
from this chart, because there is no significant difference between the number of people who said they were "very concerned" by neighborhood.
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Qveruse of chemical pesticides
Conflicting signage \ (l

Wrong way driving on a one-way street fjii

Difficulty crossing the street [

A -

0% 20% 40% 60% 80% 100%

% of respondents reporting a bothersome experience

W Resident MW Non-resident

refers to people who come to Palm Beach regularly for work or leisure.

This question was asked to both residents and non-residents of Palm Beach. “Residents” refers to both full-time and part-time residents. “Non-residents”
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Reasons Fc
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Noturl evironmens an e [ EEEEEAAERAARARRRNRRNRRRRRRRRENE
safe environrment | HMAARARRAMRRRRARAAR <
Cultural, recreational, or educational amenities JiiIIIIIIIIIIEEIEREEREEERREE] 59%

Family, refationship(s), and/or I was born here:|FNNMMNDORNOONIN >

9%

Alignment with focal politics HHHHHHHHW

9%

Job opportunicy ([
Healthcare facilities Wmmd%
Education/schools mmmmh 3%

other [ HININN

Nane of the above ‘

17%

1%

0% 200 40% 60% &% 100%

Percentage of respondenits (%)

next 5 years.

Reasons For Sta

ing In

7%
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U

safe environment || HHNERRERERRERRRRERRRRERRRRE RN RN RRRNE <

Cultural, recreational, or educational amenitics || NNENNRNRRRNRRRRRRRNRNNN
Farnity or relationsnipts) [ EEEEENERHRRINNRRRNNNN -

Alignment with local policcs [ I

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U
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U

U

|

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

U

Matural environment and beauty “

S6%

15%

Healtheare facivios [0

7%

Job opportunity [[fl

Education/schools Hmmum A%

otner [JININN+

1%

Nane of the above
o 20% 404% 609% B09% 100%

Percentage of respondents (%)

The questions on this page were only asked to residents of Palm Beach {i.e., both full-time and part-time residents). The question “Top reasons people stay
in Palm Beach” was only asked to residents of Palm Beach who indicated that they do NOT plan to move out of the Town of Palm Beach sometime in the
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o Within the Next Five Yece

Intention to Mov




R e n Palm Beach

g

O owdi ith i d hin th
vereremg et towrrans aron i e I =7

Increased traffic in the area | NEENNNINNNNN ==~

Climate change and natural disaster risk [N 15%

Disagree with local poiitics [l 3%

L
Current or future job opportunity [

|
1B
|

Unsafe environment [JJIlll7%
|

Insufficient healthcare facilities mum“W“W“WW“WW“WWW

0%

Family or relationship(s} W

Education/schools [ 6%

Scarcity in cultural, recreational, or WWWUHWM%
educational facilities

oener NI
None of the ahove [
0% 20% 40% 60% 80% 100%

Percentage of respondents (%)

| This question was only asked to residents of Palm Beach who said that they plan to move out of the Town of Palm Beach sometime in the next 5 years.
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Transpo ydes and Serv

over N =
private valet service s
prvate car service NN =
Lyft 7%
The Circuit [JJ2%
Other rideshare service 1%

Other [Jill3%

None of the above ||| =<
0% 20% 40% 60% 80% 100%
Percentage of respondents (%)

nts were asked to indicate which transportation service they use at least once per month while in Palm Beach. They were allowed to select
r answer "none of the above". Accordingly, it is expected that the values in the chart will exceed 100%. 24
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on Time $
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find parking immediately: 20.3%-
~5-9 minutes: 45.7%

Not applicable; 8.2%
| use taxi, rideshare, or “*Mﬂ@,t parking

15 minutes or more: 7.6° “ _‘
10-14 minutes: 14.0%

Respondents were asked to indicate how long it usually takes them to find a parking space in Palm Beach. They were asked to select the situation they
encounter most frequently. 2k
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M, The values in this chart were rounded to the nearest integer. Accordingly, the chart may not add up to exactly 100%. To improve the legibility of the chart,

“““““ /) small values (of less than 3%) are not shown.
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. Thevalues in this chart were rounded to the nearest integer. Accordingly, the chart may not add up to exactly 100%. To improve the legibility of the chart,
/) small values (of less than 3%) are not shown. 28
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Satisfaction w
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me Experienc

2rs

it W

Eucessive/nexpected celays when traveling in Towr [ NNNNNNNNNRARRARANRANNNN =
Not finding parking spaces in a pusii arc [ NNNNNNNNNAAARAAANNNY
Flooding on the stret or bike path [NNNANANAAMANNNN s
I =<
sothersome noise NN >

Wrong way driving on a one-way street [N 22
Overuse of chemical pesticides. [N 2%

Concern related to quality of drinking water m

Difficulty crossing the street | 5%
Property damage from an environmental event [N 15%
Conflicting signage [N 1%

other [N "%

None of the above [If5%
0% 20% 40% 60% 80% 100%

Percentage of respondents (%]

Although respondents were asked about their experiences with interrupted/inconsistent cellular and internet service, that option is omitted from this
graph because it falls outside of the control of the Town Strategic Planning Board.
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Percentage of respondents (%)

w Top priority # Other priority W Not a priority
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orts Faci

of Exerci: Sp ities

e and

exercise where 1 ive NN =~
J————— e

Private clubs and golf courses I 39%

Local park, playground, or outdoor space MMM <+
Palm Beach's Par 3 Public Golf Course MMM =

Local gym (paid membership) || ¢
Palm Beach Tennis Center [l >
Palm Beach's Mandel Fitness Center [Jiffl 7
I don't exercise/participate in sports \H\HHNNHHNHH 3%
Local school HMWD

otner [ o>

None of the above [fj2%
0% 20% 40% 60% 80% 100%

Percentage of respondents (%)
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Time

Spent Exer

cising or Participating in Spor

3-4 hours per week: 23.4% |

1-2 hours per week: 9.6

S n . 5-6 hours per week: 23.4%
Less than one hour per week: 2.6%

3 hours per week: 18.3%

44
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Poor: 2.7%

37 1%
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Fair: 10.7% A
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Satisfactio ith Quality

Police services

i

il

Fire services

o
crttrTI I

0 20 40 60 80 100%

Percentage of respondents (%)

|

|

Emergency medical services 230

m Very good @ Good Fair W Poor m Verypoor @ |do notknow

small values (of less than 3%) are not shown.

The values in this chart were rounded to the nearest integer. Accordingly, the chart may not add up to exactly 100%. To improve the legibility of the chart,
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bout Extreme
nmental Impacts

Cc ather ai

Er

11%

Strong wind event (hurricane, tornado) W

sealevel rise in south Floric |GG

Excessive rain event (hurricane, flood) WWuWWuWWuWuWWWW"W"WWWW“WW"W
B

Extrerme heat H‘H ‘

o-ouzh: [N

0 20 40 60

Percentage of respondents (%)

14%

Pesticide impacts W

m \ery concerned # Concerned Meutral # Unconcerned W Very unconcerned | o not know

small values (of less than 3%) are not shown.

The values in this chart were rounded to the nearest integer. Accordingly, the chart may not add up to exactly 100%. To improve the legibility of the chart,

48



Support for En antal Initiatives

Building natural disaster-safe .

frastructure and mproving curert |
e e T

O
A

| rrons -+ A AR ARREER
Gimate carge ans e rencry [

climate change and climate friendly %ﬁm
i
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Percentage of respondents (%)
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Trusted Source

lean Drinking Water

Grocery stores/bottled water 68.7%
rome fitration system || MMM -
Tap water m.m%

Drinking fountains in public spaces MMMWW“M%
other [fff 2.9
None of the above Mﬂfw‘%

0% 20% 40% 60% 80%

Percentage of respondents (%)

100%
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Pref Ne¢

ource

\‘H\Hm’m

erred

Palm Beach Daily News I -2
National televisior |HEENENNNENENNENNNNNEN NN =275
wall street journal NN - -«

Online news. [N NNERRNNRRRRRRRRRRNRNN -+
Town of Palm Beach |HNENNNNNNN - >
Local television [N NNRNRRRRNNNRNN 37+
Other newspapers. |NENNNANNANANINININN) 3 ++
Paim Beach Post |1 ENNINENRNNNNNNY -
[EERERRR RN 5o
National Public Radio ISR 20%
Sacial mediia [HNENNINNNNE * 7%
Podcasts [N 1%
Other radio news [IIll 6%
Other [l 6%

None of the above || 2%

Civic groups (e.g., Palm Beach Civic Association) |

0% 20% 40% 60% 80% 100%

Percentage of respondents (%)

Respondents were asked which news source(s) they rely on the most. They were allowed to selected multiple sources. Accordingly, it is expected that the
' sum of the responses will exceed 100%. 55
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Newspaper websites H

News broadcast websites W

0% 20% 40% 60% 80%

Percentage of respondents (%)

Wed his question was only asked to respondents who selected "online news" as one of their preferred news sources in the previous question

100%
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Several times a day: 32.9% |

—~About once a day : 19.9%

' il
Never: 25.7% WMW W “About once a week: 5.0%

‘A few times a month: 9.3%



Snciz

Platf

ledia Use by

orm

imstagrare [[IAOOCEOXCOCEDXEOCEOXEOXEOCCEONEOXEOEEXERN =5+
Facebook [INTNITRTRITEERENERRIRERNTRENATRINRRNTN =2+
Youtube | TTTTTRD2
Linkeditr [[ETTRERRRRRTNNNTT]=>»
whatsapp | -+

Twitter %

Pinterest MWWWWWWWWWWWWWWW%

miktok [ e

Receic [Jll%
snapchar [l

Other 2%

Mone of the above WMS%

0% 20% 40% 60% BO% 10C%
Percentage of respondents (%)

This question was not asked to respondents who indicated that they "never” use social media {(in the question shown previously on “Frequency of social
media use”







